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Unit 1

The mass media

PDEEEEEEI

“ QoS @ r:'cl
< 5| [
LR =

No one knows for sure when advertising first
started. It is possible that it grew out of the
discovery that some people did certain kinds of
work better than others did them. That led to the
concept of specialization, which means that people
would specialize in or focus on doing one specific job.

Let’s take a man we’ll call Mr Fielder for example.
He did everything connected with farming. He planted
seeds, tended the fields, and harvested and sold his
crops. At the same time, he did many other jobs on
the farm. However, he didn’t make the bricks for his
house, cut his trees into boards, make the plows
(), or any of other hundreds of things a farm needs.
Instead, he got them from people who specialized
in doing each of those things.

Suppose there was another man we shall call Mr
Plowright. Using what he knew about farming
and working with iron, Mr Plowright invented a
plow that made farming easier. Mr Plowright did
not really like farming himself and wanted to specialize
in making really good plows. Perhaps. he thought
other farmers will trade what they grow for one of
his plows.

How did Mr Plowright let people know what he

was doing? He advertised, of course. First he opened

a shop and then he put up a sign outside the shop to

attract customers. It was probably all the information
people needed to find Mr Plowright and his really
good plows. That may be the earliest form of
advertisement.

(EFIFIDERE]

1. for sure & M. 5 U] Hb

2. specialize in B THFFE (BN ZE) ceevee s LI eneoee
3. tend v. R, B

4. iron n .8k

5. trade...for... s A5 H oo oee
6. advertise vi. & vt. &

7. put up a sign HH— T
8. It is possible that it grew out of the discovery
that some people did certain kinds of work better
than others did them. Gt EJEX 315 ; [ A0 A
XA RE R T — A B, B A 28 A AR S T AR H At
NAAS B4

9. Instead, he got them from people who specialized
CE i AT

AH L o At IS 26 L 1T ASOIRS 2 = A5 1) 08 B A 3 B AT

10. Using what he knew about farming and

in doing each of those things.

working with iron, Mr Plowright invented a plow
that made farming easier. (FL7E 43 1A /ER 1 ; what
715 B BT AT 5 E T AT
Plowright 554 A FH b B 0 38 #4) 5& T #FAE F1 6 8k 1)
AR R T — R B A 5 i AL
11. It was probably all the information people needed
to find Mr Plowright and his really good plows.
CE TR MAD)

B A1 24K 2 Plowright g A= Al Al £ K IE 1Y
R T AR .
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Period One Welcome to the unit & Reading—Reading

R B ERR

comprehension

IR FHERX

i8iC B

1537

EiEENR

@ critical adj. 1t ¥ 1,
HEFE Y SR IS 2
@put out FpK
Qtrap vt . ff 75 A K5
RAE 25 n. BB P
W5 P S s TR L A2
@the number of ...

- HEH R
® release vt. K& fi; B
B AT s B L R
RAT s HEH 5 1t
©®fire engine n.JH Bi 4=,
Pk 2
(Dambulance n . g4
®extend vi. & vt. FEAH
(BE D 7 Ko 1938
Bl s 97 K5 JE 4K 5 i 2
@ under control 5 #|

il Bl 4 i A
construction n . HH,
i E Y

Odeadly adj. & 4y 1,
HIEH

@break out (ff F+ . kK
B ) bR K

@ confirm v. jE3Z, UL
@dozen n. % £; (—)
15 kA

dozens of RZ . 1F £
®minor adj. B A . K
2

©bath 7. FE#:, Wi I
LI A

@ scream vi. & vt. R
L=l A - NN
HIFE B n. S, R 50
Hmms g

®bark vi. (Fp)BRIY ot.
TR ES n. ()RS,
AR g P NS R R
@choke vt. & wvi. (ffi)
= H () g, G 48
JEAH B s A H R

Be a critical” news reader!

Firefighters put out” tower block fire

Firefighters quickly put out the Henderson Tower fire
last night. The fire, [1]which is thought to have started
from the 8th floor, spread quickly through the tower

A A AR A A A A A A A A A A A

floors trapped” . Fears grew [3]that the number of "
deaths could reach 5. according to figures [4]yglg§§9§lby

emergency services. Fire engines” and ambulances® ,

[5]called at 9:30 p.m., reached the scene within 15

minutes. By this time, the fire had extended® to the 15th
floor. Firefighters got the situation under control® around
11 p.m. There is concern [6]that the construction®

company that built the tower block had not followed

fire safety rules.

[1]which 5| FE B il @E & A B 44 1] fire

(2 JBUAE S in) J B VR 45 R, s HAR AR I 45 21
[3]that glﬁmfilﬁﬂvﬂ NE4 1 fears B [F A1,

(4 )5 o0 1) v AR I B e o 181 44 1) figures.

[5 )3 2 75 9] J 15 4F J5 B € 15 18 1 45 1] fire engines

and ambulances,

[61% —~ that 5] 5 [ 32 1 M 4J . ¥E 4 i concern FJ [A] .

| AN —

7t 55 A that 51 5 & W M AJ, & 1 4% 0] 18] 20 the
construction company,
Deadly” fire in tower block causes serious damage

A terrible fire broke out® on Sunday night, [7]leaving

services estimate that the number of deaths could reach
9. By this morning, 4 people have been confirmed”
dead. The fire has also left dozens of” people injured.
[8]5 of whom are in a critical condition. Lisa Mayer.

29, is among the lucky ones [9]Kh£,\,9§lyh§9\fie£?d

mlnor _injuries. She recalled., ﬂlo]L%ﬁﬁ?ﬁ’Eitﬁ

have a bath(“’D when I heard people screaming”

choking®” me. It was like an awful dream.”
L7 JERAE 20 i) S B AR 45 R .
[8]of whom 5| 22 i M\ 1], & 1fii 44 1] people

fiy — & B FIWT 1 B 5 B %
HBIA RN RABRERN
TH By B 53 R I U e 1 KT == 18
ARRBERIR K, JA H g /YR
KON T 9, R P& 5k

B RE N R B AL T
JERAATIRAE B . AR 5

5538 17125 A3 (0 B0 A AT B
AL FE T AT BEIA B 5
N.o T8 B 4B e g
9:30 | HL ik, A F 15 43 b
HER T Y, WE R, K
WO AR 16 B, T B A 5
FEME b 11 &2 A il A T K
oo NATHLD HE A B K Y
feSy /AT RL ST A5 AR

Jal B bk A T — Sl e )k
Pl AR O T 2
LN &g TR R AnPN gll)
RERE 9 A, BISKREL.E
LN 4 NIETZ. XK
g L A2, o 5 A
Pigh ™., 29 B FIEE - A
R Z T RAKEEzIILZ
— o M2 UL R IR B R R
33X BRI AT A 2 14 75 e Y

o WA T AN, Mg 1T T
g AN Ok . X — Sl h
85

108 2szsz moxs

EEESEE TR YN




()

18 B

1537

EiEEhIx

@cigarette n . F A
@carpet n. Hi T ; B =%
M T ) — J2 R AR T
@automatic adj. A3 ;

Y A EE R
@@dﬂ%mﬁémwk
& B

@investigate vt. & vi. not go off® quickly enough to prevent the disaster .
team is currently investigating® the accident further.

[11JM> that ¥5] 5 2 A,

Reading news reports critically

i, Il A s W5

@rely on #K3E , H b
@contradictory adj.
HPJE ) s 00 5L
@come about k& 4=
@journalist n. #r [ ic
L TR
@priority n . LG T,
G R E AR

@Dtake ... as an example

@Dpay attention to 7 &
@ contradict vt. HFJE ,
A s OB 3%

M

factual adj. 3F 52 Y,
HLA

instance n . i]F , =4
for instance il 40, tb4n
GOdiffer vi. # 55 = WL
A

@D come across 1 5% & L ;
TH R 38 DL,

R conclusion n . 458 , #E
W AR, 858 BT,
ik g

rush to the conclusion
AN SR

Dfalse adj. &% 00, A
B AE R AR B
s DR I B8 5 AN R R I
@bring sth to light 4 &% ,

[9]who 5] 5% 18 M\ A] & ones.
[10]J4~4]5“Sh be about to do sth when...

“HENIEZOE S X e

Mr Peterson, head of the fire service, confirms [11]that a

dropped cigarette”

started the fire and that the automatlc@ fire alarms did

We rely on” news to learn about [12]What is happening

in the world around us. However, we usually find that

reports on the same events contain different or even

contradictory® information. How do these differences

come about®?

[12]what 5|5 =15 N A,

[13]1‘[ is advisable to remember that Journallsts

have different pr10r1t1es » which would influence how

on the Henderson Tower fire as an example” .
see that the first news report pays more attention to”
the rescue efforts, while the second talks more about
deaths and injuries. When we read more than one report,

we come to understand an event in a more comprehensive

way.

[13]A&mhENE AR, Hi it EIEX FiE. A
%18 to remember ... fF B 1F f) F1F ; that 5] 5 =15 A
which 5|5 E 18 M A) , &4 44 )17 21 different priorities,

[14 JEven if news reports are written from basmally the

A A A A A

terms of® factual® details, [15]2\153\1993521\ the real
world are usually complicated and constantly changing.

For instance” , the numbers of deaths differ”
two news reports on the Henderson Tower fire. When
we come across” such factual differences. we should
not rush to the conclusion® [16]that one of the news

PN SN

reports gives false” information. Instead, check [lﬂwhen

the reports were written. News reports [18 Jwritten at

different stages of an event could contain different

information [ 19 Jas new facts are brought to light’

end on a carpet” of the 8th floor

TH b7 A 55 511 0 17 58 A7 2R
TESE, 9 B MR b b 95 19— A
k51 & T x5 KK, KK E
By i R A A T R
OB X U, — 41N
B H T IE AE X F AT 2
LR

HE F 1 57 152 57 8D 4 E

FAT AR S B 1 ke T e R AT] ) L
MR AR R A . R
M7 FATT 2 K B, 0% F AR [+
FF G AL R ) 2 A
HOPJERIAE R . X822 5 2
faf 7= A 1y 7

B 11 v 2 e B I i TR
O R AT B S R TR
[ o 3 2% 5% Wl Ath ] 4 o] 4 38
AR, IRIRATLL T AR KA
KT WA T R A, 3R
I LA 3, 55— J B ) 40
B2 b G T RO TR AR
R Z iR T . 2
FRATBE AR 1k — i 4 E B,
T2 0 A i b T i — A
B el ] 1 T 1 458 5 A R R AR
AR, AL W] BB 7E = 52 40 1Y O 1
AHEL P ) 5 B O 30 52 B v Y
FAREE R A AW L
M. G, 56 F 5 48 2R KB ok
PSR HEESEL TR A SN
BORTE . G IRATE R K B i
FALHY 22 5 A AT N 1% 2
TG A Hh — 5 8
WG THERNE R, M
RS N LK FICH N
SRR RN A N TR & 3 o
] — 1 09 N [ B B 4 5 1Y
BT G T RE L AN R Y15 B
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()

1= C i 1E3% BT
@ minimum 7. & /M, | Another aspect worthy of mention is that journalists| %5 —~{E 15— 42 A9 7 2, B

O E adj. BARH, &
/MY

@maximum n . fix K&,
KRB adj. @M,
SSEAI)

@informed adj. Al % Y ;

BB A R0 B

B/
@sum V. E‘R ...... E]/\J ﬂéﬂ,
TR e B 0. &

B BT BRI, BB
o

sum up Mgk, LS
accurate adj. 1E i JG
DR 5 K B Y

@ blindly adv. ANhnE %
M H

@) committed adj. >R
ALl

be committed to £ J]F
@ discrimination 7. ¥
J15 1 5 J7 5 B, X
X1

@ potential n. V8 11, ¥k

ARETE WA

may approach information [20]they get from research

or interviews differently. Suppose emergency services’
estimates of the number of deaths vary between 5 and
9. Journalists may choose to present the minimum® ,
the maximum® or something in between in their news

Therefore. [ 21 ] checking different sources

reports.
enables us to draw a more informed® conclusion.
[14Jeven if 5] ik 4R AT,

[15Jas 515 J5UAARTE AT

[16]that 5| & [F] i & M A), 1E 4 1@ conclusion A9 [A]
(VAT

[17]when 5] %%
(1873 2 73 i) S
reports,

o [[19]as 5 S [ AR 5E A

(20 J 1 £ 5 43 A 5 18 D\ A o A& 1 45 17) information ., M 4]
4 WE & Z& Q1A that/which,

[21]3h 4 iR R AE T if .

To sum up” , [227it is wise to read news reports written

e A A A A A A A A A A A A A A A I A A A A

JE NI

EAE 5 . 186 45 18 1 41 news

Wthh brmgs us a more accurate _understanding of a

51tuat10n We also need to be critical about the information

[23 ] we receive and remember not to blindly® trust

[24] what we have read. [25]Though journalists are

our own judgement than rely entirely on news reports.

RO VPN US VUSSP O SO S S SN SN U A

With great discrimination® , every one of us has the

potential® to be a critical news reader.

(22 iRy FNE G4, Hp it EIE X £ A
B IE to read... fF HIE MY 18 1 K53 1R 815 written
from various perspectives and at different stages F &
W 181 4 17 17 41 news reports; which 515 3F BR i P4 &
A A AN A

(23 ] 2 78 53 by 5€ o A1), 1B 1 44 17) information , M 4]
4 W 5 LR that/which,

| [24]what 51 P A
o5 1A EME A A, HP though 31k HRiE M

it EIE R F1E A EREE to use. . fEEIE F1E

P & w] B2 LAAS [\ iy J7 Ak
A AT B S R U7 A5 2 1
i B, B R 2 s #IIMT
MIBET- NB0TE 5 31 9 N2,
T EE AT LA 3 B AE AT A0 T
BE SRR B YIN FI N |
o e i (S B R, A
B AN 1 R T A 3 AT g 0% 5 o
ZE LTI B N A5 A5 R 1Y

S 5 FAE A [8] B BE 158 55 A4 3 1)

I W 2 283X e A FRAT)
FEMER TR — . AT

5 B0 AT B 1 15 B 5
HIFEEZ CEANEH J MG
AR AR 8 R
ENE S T RBEAN, FAT 5
brik iz AT A SR
J1 T AR 52 4= HOBURT 1 4R 1E
Al W 5 1Y B ) BT A A
NARAT W 1 1R — 4 A FI W

F1% 857 IF 33 %

E OEEMLESETMH YL




Task 1: Fast Reading

Focus on the 2.

efforts.

rules.

tower block fire

_{ 1. put out }’ The construction company had not followed fire 3.

The number of deaths could reach 5.

Focus on deaths and 5.

Deadly fire in tower

Be a critical A dropped 6.

end on a carpet of the 8th floor started the fire.

block causes serious
4.

news reader!

4 confirmed the 7.

and dozens of people injured.

Journalists may not have 9.
how they report an event.

priorities, which would influence

Reading news reports
8. News reports may be written at different stages of an event.

Task 2. Careful Reading
( )1. What is the journalists’ attitude to the
firefighters in the first news report?
A. Critical. B. Favourable.
C. Pessimistic. D. Disappointed.
( )2. How long did it take the firefighters to put
out the fire after they came to the scene?
A. Two hours.
B. An hour and forty-five minutes.
C. An hour and thirty minutes.
D. An hour and fifteen minutes.
( )3. Why did the reporter mention Lisa Mayer
according to the second news report?
A. To show how terrible the fire was.
B. To tell readers Lisa Mayer was in a critical

condition.
C. To tell readers Lisa Mayer was very lucky.

To tell readers how to survive in a fire.
( )4. What can we do to draw a more informed
conclusion when we read news reports?
A. Read news reports in a more comprehensive way.
B. Trust what we have read.
C. Check various sources.
D. Seek the truth by ourselves.
Task 3. Micro-writing

Be a critical news reader!

A fire 1. (break) out in the Henderson

Tower on Sunday night, starting from the 8th floor

and quickly 2. (spread) to the 15th

floor. Emergency services 3.

(call), and by 11 p.m.., firefighters managed to
control the fire. Early reports estimated up to 5
deaths, but later figures suggested up to 9, with 4
confirmed dead and dozens of people 4.
(injure), including 5 in a critical condition. The
fire, 5. was said to be caused by a dropped
cigarette end, raised concerns about the building’s
fire safety rules.

Different news reports on the same incident
can show variations in details such as 6.
number of deaths or focus on different aspects like
rescue operations or the investigation. When coming

across different information, it is important not to

7. (immediate) conclude misinformation

but consider the timing and source of the report.

To better understand an event, reading multiple
reports from various stages and perspectives is
8. (help), as it brings us a more accurate

9. (understand) of a situation.

Being critical and questioning the information presented
are important rather than taking everything at face
value. Remember not to blindly trust 10.

we have read.

Unit 1T The mass media SER 1 1 1



Period Two Welcome to the unit & Reading—Language points

1. trap vt. (trapped, trapped)f#i 7% A [ s ; £1F,
2EAE n BEBE, B B N A

(B P2) The fire, which is thought to have started
from the 8th floor, spread quickly through the tower
block on Sunday night, leaving people on the upper
floors trapped.

Jil H W B R KA R T 9 B AR P & S B R R
O ORME AEAL T R R SR B AT I A B

- (Dtrap sb into (doing) sth fii 5 A& A (fHO K

: H &

" be/get trapped in BRI AR --eee h ;
(2)set/lay a trap for... peeeees W/ [ B
" fall/walk into a trap e E B B 5 ot |

fall into the trap of doing sth % Afi 355 1Y B8 &

(EFER]
(1) a2
DHe

that gave away his rights without him realizing it.
@The hiker got trapped

(trap) into signing a contract

a snowstorm and
had to wait for rescue.
®Many people fall the trap of comparing
themselves to others on social media.

(DO EEEH

(RFEEEZLHME)

, the girl’s heart pounded with fear.

i AEARTED

WHREEFHNEFE . LZFEMF OBk,

2. extend v. I CHEE) ;PR HE K $R I, 45
T RR R BT R

(#(# P2) By this time, the fire had extended to the
15th floor.

R, BT EIES) 16 1.
 (Dextend sb sth=extend sth tosb
ﬁ DEINE XIS = P& L7/
extend an invitation/a greeting’a welcome to sh :
‘ DEDNCE ST E TN ORI
| R ?
(2)extension n. FE ; FEffi

112 2z36x =mems sEwsEs-H v

BhEn NFES
((ESEM)
(1) By 5s
D The

has helped local tourism development.

(extend) of the road network

@ The government announced plans to extend financial
aid families affected by the recent natural
disaster.
(2)—iAZ X
(DI want to extend my stay for one more night.
@[2021 « # iz 1 A # ] On behalf of our school., I'd
like to extend our sincere and warmest welcome to
all of you!
@ The bird extended its wings in flight.
O EAE4H]
N FH SCEAE Z &%) T want to

my parents and teachers.
F 2 18 T 114 5L B 122 U 5 7R 3R 0 B9 BRI
3. come about %t
(44 P3) How do these differences come about?
I8 2 S R ] 7 AR Y 2

. come across AR 38 UL, 18 9K & 21

come along Bk, B 5 BB 5 2D §
come out ROk B R T A s (I D
‘ I |
come up B B sk BRTR s R H 52

T 5 BHs ke Az 5 GRS D % A
G NP

come over (to...) % ¥ &4

come up with

when it comes to (doing) sth

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, HRF(WoHRFE
((ESEM)
(1) F come #H 51510 1E HIE K IE 25

(DHaving lost my notebook for nearly a month, I

it under my pillow yesterday.

@And., after a long day of study, he likes to watch
the sun go down and wait for the stars to

@Mum

and hugged the sisters.

, gave them a thumbs-up

@For our generation, it is a bit difficult to be aware

of how our happy life unless we

learn the history.



(®She stared at the blank page, trying to

a creative idea for her story.

() BAE4H)
OV SCHEZ #ilE)

, it’s highly recommended

that we combine our personal preference with professional
suggestions.

LR B A oK ok B & £ A, o LA WCIRATH A A fw
U5l LS Al ok .

4. priority . 0SS, E RS 0 EAL, H A
(#H#+ P3) It is advisable to remember that journalists
may have different priorities, which would influence
how they report an event.

R A0 S 1 e 1 R b i SR ] R oy
A AR S 33 23 52 0 At A7 G e] ‘ﬁ*/‘$ﬁﬁ

§ (1) give priority to fffJc % J&--- LA
| (to A 18]) 3
have/take priority over

; B Troee s e oo

- (2)prior adj. SEHTIY; &QE’J PLoeny, 55’65’]
bepriorto T fif T ‘
[/ﬁ%/ﬁﬁﬁ]

(1) B mj i 28

(D The trade unions must give priority to

(protect) the interests of their members.

@ Generally speaking. agricultural water consumption
is prior industry water demand.

(2) 5 4 )

(N HSCEEWE B 2 I 1 disagree with the

claim that economic development should

. (n)
AN AT KRN TFIRERPXAVE,
5. conclusion . 258, iS850 R %07,
ik B

(1 P3) When we come across such factual differences.
we should not rush to the conclusion that one of the
news reports gives false information.

HIRATE AR K BLIX RE Y g5 52 22 g, FATTAS i A
?Téﬁm T HP R ARGE S T RRAE R

- (Darrive at/come to/draw/reach/get to a
'~ conclusion T 450, W E |
in conclusion BZima ;
(2)conclude v. (@)Q*ﬂi,«ﬂ: W 2

e A5 1 A5 S |

- conclude (...) with... D GEP(eneeee )

conclude (from sth) that... — CAFEZ5 o) HEWT
[T

toconclude BZshels

[(E3ER)

(1) F Ay B s

DThe (conclude) of the movie left the

audience in tears, as it was both unexpected and

emotional.

@This contest will last one and a half months,
(conclude) at the middle of December.

3 The concert began with the national anthem and

concluded a piece of soft music.
(B AE4: A
D[2024 « 2B ¥ 4] N HCEEEBZ 388 T.H)

, these innovations

not only enhance our daily lives but also contribute to
a greener and more efficient future.

B2 X LB AN EGE T IRATA B AT L
2R T RO AR SR AU T BT

@ EFZEFZ FEIREA) 1

: Where there is a will, there is a way.
KNEECHEHPRHE R . AEH FRMN.
6. committed adj. ORI IRER
(# # P3) Though journalists are committed to
presenting the truth, it is better to use our own
judgement than rely entirely on news reports.
REREICH B T 2B, KA 8 215 1]
AT A C BN T, T E 52 4R AR ) i 1E

(1)be committed to (doing) sth
| T HORS 4. uﬂm
A (0 e g :
AT PRI AL IR 5 ”E(%i%ﬁ
I [E])
| vi. L LHRAGET
commit oneself to (doing) sth
| T BT (O R

X 43 : commit oneself to (do/doing) sth
| R R (O ST
(3)commitment n . K&, VG wk & . A £
make a commitment to sh/sth

X HEN /2 At R

(2)commit vt.

Unit 1T The mass media SER 1 1 3



((EFEH)
(1) Hm) %S
(DHe is a

doctor who always puts his patients first.

(commit) and responsible

@Driven by a sense of (commit) ,

a great many joined the army to resist the invaders
and defend the honour of their nation.

(®Chinese people are peace-loving and China is committed
to (promote) world peace.

(2) B4 h)

(BEJF 25 Z I AU Da Yu, who

the floods, brought peace and stability to the people.
REBAFEH UK, 5 ARk TR S51EE.

n . AFET D SR ATEG WY 2 i
(##t P5) To sum up. being a good journalist requires

7. curiosity

writing skills, curiosity and commitment to finding
the truth.

ST Z A — 2 0 I 75 S AR A AL
R B E AT DL

- (Dout of curiosity Ty

satisfy sb’s curiosity P N RS IN
with curiosity 23 b

 (2curious adj. 2 18 5 R 01 RO
be curious about Ko eee oo JRE 427

be curious to do sth R AR =
®curiously adv. bEd
UE3ER)

(1) B m] I %S

(DHer (curious) about the natural

world led her to study biology in college.
@1[2022 « &~ B % ] So Mr Peter Cells, I'd be

curious (know) what were the early

connections in your life that led you into the art field.
() B fE4H)

O WX EEZ#1E(E) Knowing you

Spring Festival, I'm writing to

invite you to celebrate it with us.

B R IR G AT RS AR AR A AT K
BT .

@ (RS ZhEH S ) He opened the letter

addressed to his sister

HF & AbIFIT T F SRR 1 .

114 2z3s5x =mems sEEsEs—H v

QB

1. (##t P2) The fire, which is thought to
have started from the 8th floor, spread
quickly through the tower block on Sunday
night, leaving people on the upper floors
trapped. J& H 8 ) R K BN e F 9 #5 R th &
SO 3] AR N RO A T R R B T IR A FL

(V3B RE)
) leave MM gl , Rom “fli /1 --- - PR A HE Ao
RE”VHIRE A& =5 (Bl + Bilsh 2, Bk
AR

(1)leave + sh/sth + done, % 7~ 52 1 it &b {9 IR 28 5% 2 /R
HAEC A58 IG5 AN R TE Z B A B E R 5
(2)leave + sb/sth + doing, F/~ i 5= A B4 — H %
Ff (B MR IEA R IEZ E 2 EE R
(3)leave + sh/sth + 4418 /B 25 18] / Bl i8] / A i8] J 1 .
[(E3&ER)

(D Ay as

(DHearing the bad news, he hurried home., leaving
the book

@ Exercising two hours left me

(lie) open on the table.
(tire) , so I
must have a rest now.
) EE4m)
(DThey covered him with a blanket, only

. (expose)
AT e BT, HIBf R AG 58 Sk .
Q@ (EFEE ZHEME) The flood destroyed
everything, thus
HEK SR T — 80, r LUiL R T B .
2. (##1P2) | was about to have a bath when
| heard people screaming and dogs barking.
FTE BV 5 3 I W B AT P R S Y RS

(I3 IBRE]
(1) Z=/] 5 “Sh be about to do... when...” /1) &I, & >
SN AS X eee e ”, Horp when S % 16, B

AKX A 24 T at this time,
(2) when 1E % i8] iy ) BUA A -
(DSb be on the point of doing... when...



A TE B e e BCHf eveeee

@Sh was/were doing sth when...
FNEAEMEE R G (ZEHR) +e oo
(®Sh had done sth when...

BN AR 8 e e X e e
(E3EH)
(1) Ba/mjiE =
DHe

a volunteer searcher found him.

(walk) for about a mile when

@ They were about to board the train they

found their tickets were missing.

D5 Egh/ —MZ &
O GEFLESZHMERHS) My hand
I rang the doorbell of Aunt Evie’s

house.
LR m WA B R TR R R TSR
Q@ EFEEZIEWME) Tom

the window when his attention was caught

by a bird.

—Tom the

window when his attention was caught by a bird.

UIIEER EE X i — N S50 T

Period Three Grammar and usage & Integrated skills

EEwEW

1. accuse ut. i #t . ¥ IF

(##t P6) His paper published articles about politics
and social issues, accusing government officials of
dishonesty and wealthy people of not paying their taxes.
il 18 % 48 1) S5 T BUIR AL 2 ) Y S il 5T
SRERAR RN AR PN 157

(1)accuse sh of (doing) sth= charge sb with (doing)

sth CRYECENE L YN O
? e :
be accused of ... R R RTTRE

(2)the accused Bl

(3)accusation n . TR o 45

_makean accusation  fEEE
[(EZER)

(1) B mp i =

DThe (accuse) was declared to be

innocent by the judge for lack of proof.

@There was nothing in the record to show that the
foreigner’s complaint was justified and the Chief of
Police denied the
I e

She was charged with using the company’s money

(accuse) .

for her own purposes and was being questioned by
the police.
—She
money for her own purposes and was being questioned
by the police. (FHIF L AJek'E)

2. witness vt. & vi. & A& B[R] (B HD
RO WAE s B s AEIE; e i85 n. BHifi W

using the company’s

N UE A
(#(#+ P8) The past decades have witnessed the rapid

development of online news media.

i 2B A ULAIE T I 4R I A ) PR A

- (D witness sth H i/ WAk S 5
- (2)be (a) witness to Hifi /B W
. bear/give witness to Hgeeeee YEAIE /i B

[BERR] 75013 witness, see Z 7] o f & =~ iV (8
SN BEAEEIE, RAENFIEMZH A4 B
B TRE, B—MHACNERT X, BREMES
NREBF, W

Summer sees the mountains turn bright green with growing
rice. 2K, BRAK, HLUTERE,

(EFERA)

(D Ayl as

@© (witness) the beautiful sunrise over
the mountains, she felt a wave of hope and joy.
@The girl let slip that she was a witness

the accident.

(B AE4H)

(N SCE VG 8 2 C4ki% 7=) These ancient buildings

in this

country in the past forty years.

XS R AE T X A E 508 £ HERIE XL
3. spring up iU L SEAR %

(Z ¥ P8) At almost the same time, news websites
with no print editions sprang up.

JU-F-5 0 [R] I o Y52 B3 R RS ) i P D68 s 0, 58 9K 2% e
- (1)spring into action (A HLEEZ) 59K T4 (o
78 ik
(2)spring to mind ZESRICHE (B AR E)D

Unit 1T The mass media SER 1 1 5



[RERR] spring fEshidet, Hid XX 2 sprang, T &
43E 2 sprunge
E%ERA]
FH spring AH G K1 1935 Y I I =5
(DIntegrity and honesty are the words that
when we talk of the man.

@New theatres and arts centres

all over the country last year.

(®When she contacted me to ask for help, Anne and I

4. (##+ P6) Pulitzer was the first to advocate
the training of journalists at university level.
AR —MBE R RS2 I IR EICE A

(134 +ERE)

(1) 24 rhts a) 2 e 500m) 35w 5 H500m) L I 25 1) e v 4 %

the next, the only, the last, the very % ia] & i i ,

WA E G B E T

(2) i) A g AR E 18 TR AE Wi il 5 44 30) % WL 1Y

A :plan, ability, chance, opportunity, time, way 5% ,

(&)

(D) FAy s

D[2024 « # #4711 %] Do you ever get to the train

station and realize you forgot to bring something
(read)?

@L 4 #F s 45 = Ul ] Cooking together gives us a

chance (relax) and catch up on each

other’s days.

@ The best way

willpower is to make it into a habit.
(2) 5 AE 4 4]

(N H CEEE B 2 i€ 17) To my great delight, my
wish has come true at last.
LIAER R RS MEE N EEA TR T .

EERw

D] T2 AT A 9 R AR A% BE™ 118 6 3 SR o 2R S
73 I 125w B4 R

Before social media changed how people shared

(strengthen)

news, newspapers (D had controlled the way that
people got news for many years. But social media
quickly changed the game. As a result. newspapers

lost many readers. It was also the first time that TV

116 2zzsx =ems sEESESSH VW

and radio @had seen such a big drop. By the end of
2020, more than 90% of the people @had turned to
online apps for news fast. Some newspaper companies
@®had planned to print more papers, assuming their
brand loyalty would hold. However. the huge growth
of online users forced them to stop, because the future

of news was digital.

(BEXI)
PEEEF.O.0.0. @ ,
il " A
it % 52 AL Bt
— T EFTTREHVE X

RARTEIS BRI T E & K RSN T
SNAE O e 2 i i — AR ) b 5 e B A SR TR
RIS — i XATsh 2Rt C &5 i T g,

T AT ETEIE

i 25 5¢ B A “had + 3 254318 A B
= B EERNNERAE
1. Ronad A — i 20 30 3h 1 Z A 2 58 s B 1 B
FAFERIRAS . # A by, when 45 5] 5 59 B 0] R 15 1F
bR WA PAH — A on i 25 5 s A R o ik ]
W B SORE R,

When the explorer hurried to the destination, the
others had already left.

X 44 BRI A 49 A0 EE B H A M0y B, A A 2 £
BIET.

By nine o’clock last night, we had gotten 200 pictures
from the spaceship. B FEME 9 S0, AT L2 F
G & SR 1 200 TRE F

2. Fond ERRE -2, — B R
— I (B B S PE SR AS L B A for, since #4) B A9 B R R
WE . W

He told us that he had done the scientific research for
5 years.

5 VAT W 2R & 5 4R T

3. 3hid think. want, hope. mean. plan, intend 5%
P 2 58 U ok SRR it 26 R W SE B R AR LA AT
HEERESE, .

Moved into tears, Helen had never thought she
could receive so much help from her classmates.
ARSI T T IRE M OR AR B C RS 3 [H)
AT Z WS B .

We had hoped to be able to come and see you.

FATA KA BERERBEFIR.



4. JHYE told. said, knew. heard. thought % 3ljidl j5
P B AT (g ] 482 51 3 b, 3 B DA ) v i B0 1 &
ATE F R W SEZ T, .

She said that if she had known what lay in store for
her, she would never have agreed to go.

AL BRSPS BTE R AT o (N R N = S S
5. TRARTE ) L i 26 A8 [ i 8] &% A= ) w5 A Bl
o R AR AR R I 2558 MU R A TR JE Y T — R
it R H
I, .
When I woke up. it had already stopped raining.
MR, W E 245 T,

(BIMsE ] 1F before, after 5|5 i ik [a] 4R 15 M 4]
o, i T before Fl after A% B TRk T A EM B )5 X
E S SN NG E N RS (B X R U S INGTE A |
— B 22 mf . A

After he arrived in England, he worked hard to

i1 when,before,after.as soon as, till/until

improve his English.

Ml B IR BEAK 22 22 5 L 85 0 B fl i B T KT

6. ik 258 W I H T ] A g A

(1) F 1% + had hardly/scarcely/no sooner + i3 2= 438 +
when/than M A] CA\ A] I — fi% i 25 BF) 5 24 hardly.
scarcely, no sooner i T4 5 i, 3= /) 2 i 17 %8 43151
¥, .

No sooner had she opened the paper bag than
everybody cheered, “Happy New Year”.

Il W AT IF 404 R 0B 4R R IR

(2)1t was + — Bt Hf ] + since M 4] M A) FH i 25 52 1%
B . .

It was at least three months since I had left Beijing.

REFIm2PLHE3INAT.
(3)1t was the first/second, ...
A 2 5E U .

It was the first time that I had chatted online in

time + (that) M 4] (A

English. AP &35 — IR B 7E W LR,
(4 F A GG 52 ) + by the time ... (— & d &%
. .

We had got everything ready by the time they arrived.
TEMATT R GA Z 1 AT E Sl — VI 1.

(5) A F G K 52 M AT) + by the end of ... (FrRit %
A ERF ] . 4

By the end of last term. we had learned English at

least for four years.

B BRI E DB L% T WAESE,

PO OF AT A — e R EIX S

1. — B £ RoR it 2 kAR 0 B VR B AR IR S,
T3k 25 58 J I I 3R 7R 78 5 25 3 — I ) 3 3 7E 2 /i 2
25 A S E SRR B it &7, umiat L
—BIVE R A T — S Z A H S R s .
We had reached the station before ten o’clock.

10 S AhZ AT FRATE 235 420 .

2. b L SER 5 — Mt 2 R R LARV 8 1 L R R
ok 25 1 I TR 1 3% T AH S SO AN TR . s

He had done the work at six o’clock.

TE 6 JBR Y A Ath B 28 58 B T X I TAE .
He did the work at six o’clock.
M SEAE 6 55 B A B A A0 B X 10 T4

(3L iE SR

O BNiEkRT

1. He got home and suddenly realized he
(leave) his key in the car.

2. How I wish she

medicine last night.

(take) the

3. By the time he was twelve, Edison
(begin) to make a living by himself.

4. 1 (finish) my homework

before the supper was ready.

5. It was thirteen years since he

(visit) her last time.

6. It was the first time that I (see)

such a moving movie.
7. He

school before he came here.

(teach) English in a middle

8. 1 (plan) to meet you at the

airport, but someone came to see me just when I was

about to leave.
O 5E551F

1. No sooner than

the lights went out, leaving the audience in the dark.
TR WU R AT OB BEIE K T AR B & T — R,
2. She was surprised to find the fridge empty; the

children !
Ut P b R I OKAE 228 1 s % T 1B B A AR VU ARz T
3. 1 some money,

but he didn’t ask.
TR A AL 5 At — Sk (R A A 1) FR AR IE K .
O s@AgE

Some time after 10000 BC, people made the first
real attempt to control the world they lived 1. )

through agriculture. Over thousands of years, they

Unit 1 The mass media SR 1 17



began to depend less on 2. could be hunted
or gathered from the wild, and more on animals they
had raised and crops they had sown.

Farming produced more food per person 3.
hunting and gathering, so people were able to raise
more children. And, as more children were born,

more food 4. (need). Agriculture

gave people their first experience of the power of
technology 5. (change) lives.
By about 6000 BC, people 6.

(discover) the best crops to grow and animals to raise.

Later, they learned to work with the 7
(season), planting at the right time, and, in dry
areas, 8. (make) use of annual floods to
irrigate (JEE) their fields.

This style of farming lasted for quite a long time.
Then, with 9.
New methods 10.

fewer people worked in farming. In the last century

rise of science, changes
began. (mean) that
or so, these changes have accelerated. New power
machinery and artificial fertilizers have now totally

transformed a way of life that started in the Stone Age.

Period Four

R BERR

Extended reading & Project & Assessment

IR HHERX

1a)iC iz

|4

@persuasion 7. &, 3
IR

@®in short B2, RN HZ
Drefer to FEM &S %, ¢
Al s ¥ K

®1in other words 5 Z ,
8t ) T U 5 A
©®persuade vt . Ui fiR; fifi
15 Mk

Dbe linked with 5«
U

® mass media 1. KARIELE
©®advertisement n.J 45,
S SR
interactive adj. 32 H.
Y BB AY s A ES e Y
@hand in hand FH7 F;
CRIP S S

@channel n. &R, Eil;
FLAIL 5 5 I0AE 5 7 i s K
Oadvertiser n.J 45 ;
NS A B
I

peak adj. & W Bt M
E‘Ja%%gﬂ"] n. ]‘)ﬁmkv
fe U5 1L s R B il 3R
B v 0, 15 3 i e
®advertise vi. & vt.
| ) B /N (TN 113
in addition to % 4b,

@boost vt. ffi B K, {f
MHE n. AL 4R s A
Bl . Bah

@® promote vt . 1244 . I
B AR e P

(Dadvertising n. ] &

15:3%

: the power of persuasion®

0]

Advertising
In just one day., a person can see hundreds of marketing
messages. Advertising has become part of modern life.
But what is advertising exactly? In short” . it refers
0" the activity of promoting a product or service. In
other words” , it tries to persuade” people to buy a
product or service.
The history of advertising has always been closely
linked with® that of the mass media®. From the
ancient simple advertisements” painted on outdoor
signs to the colourful, interactive” ones in smartphone
apps, advertising and the mass media have developed
hand in hand” .
number and type., [1]50 have advertlsem%\ts
[1JM &5 so 51 G i 14 ) L 5 R eeeeee —F,
RN —Ah IR E rﬂtﬁm?ﬁﬁo

Because the mass media reaches so many people, it is a
®

As media channels® have grown in

perfect vehicle for advertisers” . If an advertisement
is placed on a popular website or on TV at peak”
times, a huge number of people will know about the

product or service [ 2]it is advertlsmg In addition

to” making people aware of a product or service. a
successful advertisement will also create a desire to
buy. [3] thus boosting” business. [4]That is why
when a company wants to promote AzA\/Product or service,

it ¢ often launches a mass media advertising campaign.
EZJLIQEiI%}j{l;E }J\’j 1!* Lﬂi the product or service,
)48 W & Z AR that/which,

(3 JHAE 43 1) A 1 R 25 AL R AE

4Ry ENE A, H why 5] 53R 5E A, A7)
o when 7| 5 B [HDIR 3 M A1)

BiEmiz
& N B
REE— K 14, — A3 B 77 5
WEREGEE. T 2R
IR 15, (145
S A 40 7 2 T 4
e 0 R 9
B, B2 O R
R T 3 — ™ R 5
P B D S — T KA Y
Pk A S
WA 7 8 4 5 R
FHU IR b 2 R
BT AR A B
ST KR B AR
KA % L I A A
RIE.
A 515 4 2
KBRS T 1) — A5 R
R R
BT L 5 4 I B — 0
R I T A
B S . BR T AT
L Ll
Lo AT
RSB Al % . 6 8 A2 A1

A =R m BT —
ity 2R 55 I LB TR AR 2 AR K AR
WA b AR T 3 Bl

E OEEMLESETMH YL




()

1a)iC B L3 EiEEhIx

O psychology n. > #, [5]Based on the psychology” behind creating a desire | & T8 3 W SE 815 J5 40 B4R

O B AE 5 00 3 2 to buy, advertisers have developed ways of persuading fF, " % FjJT & T £ F Ui IR A
people into purchasing” their products or services. A (it 32 1 = 5 5% I 45 (1 J7 50
@purchase vt. %, W% ommon technique [ 6]to make an impact is [7] L0 | o s B M fy — 2 T3 15 2 )

e A A A w
N Y4 N @ n — v — v
wwxaﬂmm%mﬁgg@@ﬂ?@%&ﬁ%ﬁg,?%ww%w?bﬁtﬁetékmgmw%oW%
impressive language 0 makKe uS remember (] > [
P suas JH 7 BE A N ERG9R 220 10 18 5

74 1 51 ‘ e it b
ﬁ&ﬁﬁ@ﬁ*%mﬁ%ﬁ%

product or service being advertised. Some of these
@) memorable adj. Yk &% | slogans may also appeal to® our emotions. For example,
o %, Hob SR A At 2
H 41 A~ =23 +H- .
W - AL promote with our pride in having good taste. You will AR AT (9 1 It DL%" fﬁﬂ .
— i - — > o v ol B )
@slogan n. bR, 1% | hear a variety of® slogans [ 10 Jany time you watch A i AR TR A B RS

; TV. Think about your favourite one. What makes it KRS RATA B4y i
@appeal to Xif +eeee A A~ , I ARSI
special? And what message does it try to get across® ? P A SRR RTE— L, AT A

a slogan may connect a fine china teapot@ [9]&@?&&9

W] g s I 5 R A slogan [11]YﬁliSpN?anNmﬂ&?itEEE&\E@eﬁfﬁffﬂyﬁll N 8] R 75 R A 2 W 3] 2% b 4%
@teapot n . 25T can boost sales and even become part of popular culture. | #f[tRiE , A8 — A AR J\H—‘E.XJ\E/J
- That is the power of memorable slogans. A . B2l s 54 e
@a variety of £ FEHFEN) | [573f 22 43 i) S B AR IR IE i L B A 1 Afn G
Bget across P fl ik | [6VNERIEE B Hi%1 technique. Bl A 182 B 2

L7 E X T IBEERE,
B} LTI PEii 2 [81A %R 15 to make us... 7E B HOIRE ; 978 43 i 6 PEEY e, B2 R AT Sk
e ;
@employ v. iz il . ffi ffl ; | i being advertised ff5& iff . & i product or service, o nﬁﬁ"al‘gjﬂﬂz & NHERS 9 B
[0 £ 3 43 5 7 M B0 44 1) teapot, WA i1 25 g e | P9 T L

e i Z i that/which. P 2 R 1 5 — o T
Bbrand . i 258, [10]any time 51 5 i FLR M . AT B 2 7 5
i £ [11]which 514 & 1& M\ A] . &1 44 17 slogan., JRRAF B R —— 1 &

Another technique [ 127 advertisers often employ? | %&bt . —(iiABTHE . . EE &

@9 ambassador n. Kffi, is to link their company or product to a “brand®  — Ay AWy, A %2

“7”—a famous actor, a sports star, or il s E . T & Al
even a fictional character. Think of a popular fast-food Mo 5 B 7E P AE & P vh 2

@)placement n. & #; ; 0
P restaurant. Does it have a brand ambassador? Is the T g Fe f] W g

s ambassador

; brand ambassador popular among potential customers?

L [13]The more we like the brand ambassador, the more ﬁi ,jjz 1 e 2= P 5 % Wy 3%

Grating n. WML K ; 4 we wme attracted f&f&fﬁhﬁr&ﬁ?mmm“ F}im? ° .

9, ] (12 M 28548 Jo 1 5 AN AE M 44 1] technique , M 25 | 28 A BT TF AVIE 20 G0
W X A4 that/which. A F 38 W T 5% s R 3

@2 sponsor vt. Bl & (1344 H“the + LA D ... . the + L&D ... 7 /A #, 2 | A M SRR BEMITH

IR BTG SR G W iy : /SRR 7, . BTEA SR S

Of course, some advertisements are not so obvious: | BBy, H L R A =418

o BT O B ® - . - .
By BEBYR s i product placement” is typically used in films with huge = &, iy 30 75 B 52 b, i 42 75 1

KR/ IPN box-office success and TV shows with high ratings® . #7 « 378 iy 5% b & 1 3 19 T
Dfeature v. Llee-e e Some films are now sponsored” by leading brands, 52 H A 2T g e A I A

[14]30 that only their products appear in the films, FAE AR 2 4 4 H T 3 Ak

T Lheeeees J A like the Watches DS]WOfnfLWﬂ%&@% KR LT o Xk 2 9 L g

““““““““““ . . . . NGNS AR N &= TA Y =R
Ghabsorb vt. B AR s | neomman for snorts viden oame series fo featured o | FOA R FR N R A B DL IR S

S Jﬁ“@;;m;rn:azrgggmmémgm?@“ DAL A VEAT S % R

We absorb” these marketing messages without thinking FE T2 A B X 2 A

Hhave an effect on about them too much, yet they will probably have an| S A AESAEFAT T UK 4y it
Xifee oo A5 S effect on” us [17]the next time we go shopping XF JATT A 5 R
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18 B

1537

EiEEhIx

®digital adj. $F 2y, [14]so that 51 F 45 RN A)  so that Z“ L7,
[ 15 Jadf 25 431 S B AR 2 1 B 1M 44 17) watches.,
L16 A it fEIE X 318 . A 2 R EI1E to feature... 1

Hoh iy HIEM i,

[17]the next time 5| 5/ [A] PR IE N AJ

In the past, advertising was all about reaching as

(Dpersonalized adj. 4

personalized” .

ALY

special discounts

®discount . Ir40 ot . at us.

advertisements DO]&?‘LE@V@JI?K%@\
[21]Not only will this make them feel more valued and

BE 3L eeee - | La1lJNot only will this make them teel more valued and . e
PATHLER AT & cnable them to see what they are most interested in, M1 B X4 i 35 K 10
but it will also help companies target their customers . s - -
.- more efficiently to have a positive effect on sales. - BANEILRAEEE
(18] £ ¥ 43 A 7 7 A1), B M products or services, . » X | e 1
M e 2 (%] that,/which. AL AEMATE B A C &%
(19 Jasd 2K A3l el v Vo 1 1811 44 11 1) 2 special discounts | 1 4% 75 , Tfii L BE 55 Bl 2\
tailor vt. L ITHI1E, 04 promotions, ) A AR AT
[20]that 5| 522 i M) L & 1fii 44 17] advertisements. T A A5 M v R, N A
[21]4 4] not only B F /m) & 8] 3 4], Hirb what
EM . R 7oA B R W

many people as possible with the same message.

Now . advertising is becoming more digital® and more | 3¢ {1 i 76 [ I 8 22 o 1 7 &
Already we may see online advertisements
for products or services [ 18 ]we have previously searched RS MAEL ) L FRATR T

A A A A A A A A A AN A A A A

In tl.le fu.tur.e g advertising will be even mere about SRR B B 1Rk k.
understanding individual customers and sending them

they are most interested in A T2 if M 4]

fEad &) AR O T Ak R ]
REZMARRIRERNEE. 3
TE 7 35 BORBORC T R B
M. FATATREERFR T

AE 2 W e 1T BE 0 JATT A 4 531

to specific needs.

HHEZ W T RENE S IF

Task 1. Fast Reading

_[ Para. 1 ]—[ The 1.

of advertising]

4[ Paras. 2—3 ]—[ The relationship between advertising and the mass media ]

Advertising: the

advertisers have developed}

power of persuasion —4[ Paras. 4—5 The 2.

4[ Para. 6 ]—[ Product 3.

is typically used in films and TV shows }

—[ Para. 7 ]—[ The 4.

of the advertising ]

Task 2. Careful Reading
¢ 1.

advertisers?

Why is the mass media a perfect vehicle for

A. Because it is very cheap.

B. Because it has a long history.

C. Because it can reach people quickly.

D. Because it can reach a large number of people.

( )2. Which of the following statements can we
learn from Paragraph 67

A. All films should be sponsored by leading brands.
B. Product placement in films and TV shows may

affect our decision to buy a product.

2RPFHEE FPRE SEUELEBEETH YN

D.

(

(DMore digital.
@ More positive.
A.

(
A.
C. Disappointing.

We can clearly notice all the advertisements in
social media.

Product placement can only be used in films and
TV shows.

)3. What are the characters of advertising now?
@More valued.

@®More personalized.
0l6) B. @® C. O® D. O®

)4. What is the future of advertising?
Desperate. B. Promising.

D. Changeless.



Task 3: Micro-writing
Advertising: the power of persuasion

What is advertising? In short, it refers 1.
the activity of promoting a product or service. In other
words. it tries to persuade people 2.
(buy) a product or service.

The mass media and advertising have developed
hand in hand. If an advertisement 3.
(place) on a popular website or on TV at peak times,
a huge number of people will know about the product
or service it is advertising. A common technique
4. (use) by advertisers to create a desire to
buy is to create a memorable slogan. Slogans use simple
but 5.

us remember the product or service being advertised.
BSHIRRE
IR

1. persuade vt. ¥l i il ; 15 IR, B AHAS
(#H #4 P11) In other words, it tries to persuade

(impress) language to make

people to buy a product or service.

A IE U, B O D 1 B U IR AT 2 3K — B
R 55

- (Dpersuade sb to do/into doing sth
1 TN EINE L
persuade sb not to do/out of doing sth

‘ TSNS
persuade sb of sth = persuade sb that

‘ TSI N EINT
 persuasive adj. ARSI A AR

5 (3)persuasion 7 . iR - M1 s 45 10

(E9ERE]

He tried to persuade his friend that joining the club
would be a great opportunity to meet new people.

b asC P B A2 AR A5 T A AR 2R 950 02 &85 R8T U A B 4
Pl

DEXER]

(1) Hh) Iz

DOnly after much (persuade) from

Ellis had she agreed to hold a show.

@ After Jane made her (persuade)

speech, the committee members agreed to her proposal.

Another technique advertisers often employ is to link
their company or product to a “brand ambassador”,

who should enjoy 6. ( popular)

among potential customers.
Of course, some advertisements are not so obvious.
We absorb these marketing messages without thinking
about them too much., yet they will 7.
(probable) affect us the next time we go shopping.
In the past. advertising was all about reaching
as many people as possible with 8. same
message. In the future, advertising will be even

more about 9. (understand)

individual customers and sending them advertisements

10. are tailored to specific needs.

BFRFER REES
@[2022 « # &% 4 B Il & ] Public service campaigns
have tried a wide range of methods to persuade people

(put) down their phones when they

are behind the wheel.
() EE4H]
O GEFEE Z 1% 5) 1 was really upset, but I

REMMBELE HRLEFRRE SH®RIFRE
@ (M HXBEEZ#EIMAE) I'm writing

, as victory may be just around the corner.
G EINRAR H b 2. A Al GE I A2 AR,
2. get across #{fLik, P fig  4H--e oo YR
(H ¥ P11—12) And what message does it try to get

across?

i H g sl AL s A 45 B2

- get along/on with

get away with ﬂﬂ(%%ﬁ'ﬁﬂi%@w

get away from e BT

get down to doing ViR Gl U\Eﬁﬁl “““

get over € 5 MR IRl ME ﬁ g
' muM ------ PR
get rid of P L B A

get through 5E 15 A 38 3o
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(E95FR]

As promised, he got down to preparing all the materials
for the doll house a few days ago.

JUIK At 40 249 I 1 14 95 ek 2k 22 1) A 6 L
E%ERA]

(1) get #5615 1Y 38E
(DWe tried to
wouldn’t listen.
@The child ought to be punished. You shouldn’t let
him telling lies.

@ We should our bad habits and
keep the good ones.

S

our point, but he just

@1 slowly calmed down and hugged him. telling him

that I would be willing to help him his

difficulty.

®1In the fall, the wild geese fly to the warm south to
the cold winter.

(D) EAE4H)
O W HXBEWEEZ 2K E1E) T can

my classmates and it’s lucky

for me to have considerate teachers.
KAMFE=ATHE L SR EF, W HRREEEZ
ORI

Q[ A#it—U4] GEFEEZEEF4EM]) A smile

can help us

A ENE

and find friends in a world of strangers.

— /NS RETE B FRATT B A ME K, OF AR W B AR A
T B A2 B A

3. absorb vt. BEfF, FE R WU W5 A EE R
WARY R iR E

(# #+ P12) We absorb these marketing messages
without thinking about them too much., yet they will
probably have an effect on us the next time we go
shopping.

TATEA Z 0 % el ic fE Tk 288 B F 2
AT BE S AEFRATTT U D 1sf % F AT 7 A 52

§ (1)absorb one’s attention W& 5| A 113 &

L T E AT

absorb oneself in EMTET
(2)absorbed adj. SRR EN

. be/get absorbed in (doing) sth
| T (O e H
U EIPNILFEIPNN 31

[1*'3 51 ]

He found the lecture on space exploration to be

&) absorbing adj.

absorbing, as it covered many fascinating topics.
M5 153X 3 6 TR =S IR AR W 51 A Wb e
W T VFZ A AR,

122 2czaz soms sEEsESSH vLw

(EFER]

(H—iZ X

(D Plants absorb carbon dioxide from the air and
moisture from the soil.

@Her ability to absorb information is amazing.

@ The cartoon absorbed the children all afternoon.

()G AE4m)

O EEEE Zsh/EH#iS) Judith lay on the sofa,
her book.

Al BIRAE Y R b eWmRFMAE .

@ L5 ZEH#S) The old man waved his

hand, trying as

they passed by.

LA gk i, e AT RSB EER.

4. amuse vt. (M) HIEER

(##f P13) After lunch the residents and the young
volunteers amused themselves with art activities
which included Chinese painting and calligraphy.
FAEE R RO A AR AL A b RS vk
TENZERESHRA K.

- (1)amuse sb’/oneself with PL--3Z REA/HT
(2)amused adj. SEARIT A AR,
SERAN 0

be amused at/by ... 7 SR 12 IR

(3)amusing adj. 12 NEMW AT :
- (4)amusement 7. AR IS B T,
(much) to one’s amusement 8 5 A JE £ (HE 5 4
: EiPS :
with amusement HEHA K b L A 2%
R e
[/E%/Eﬁﬁ]

(1) P Ay 2

(D The audience felt

and was satisfied with his performance.

(amuse) very much

@Some passers-by stopped and watched the children
playing football with (amuse) .
@ Not only was the film

also it gave us a valuable lesson.
) EAE4H]

O EJFLEE Z K E) She

her pet dog’s playful behaviour and couldn’t help but

(amuse) , but

smile.

Itk (4 TE M B2 AT B SR T AR TR R



© GERZEZEEME)

, his false beard fell off when he was

performing on the stage.
FEHRBEINEEFEN=R, YT G b 3R E b R
BT Tk,

QRER

1. (## P11) That is why when a company
wants to promote a product or service, it
often launches a mass media advertising
campaign. JIBEEJE A A Y — R A R BT —Fp
PR S5 B B S R A R s 5.

o AKX
3 That is why... |

[V34RI6RE])

(1) This/ That is/was why ... X /A G & B JRA .
(why 51 53R E N A), RREH)

(2) This/That is/was because ... X /AP J& K Hg -+ -
(because 5| T ik M a), FoR A

(3) The reason why...is/was that... ==« {8 JE K J& --e oo
(why 5155 1 A I 7 ) PR AR 3 5 that 5] 3 &
I NGIFE NS

[(EFER)

(1) By =

[2024 « A B ¥ A ] Your cat will likely smell your
face and store the smell in its memory and use it to
recognize you in the future. That's most
pet cats are able to tell immediately if their owners were
around any other cats, which they don’t usually like.
(2)—mZ &

O, H G AETE 2 M PRAE ) The earth looks blue

from the space. 71 percent

of its surface is covered with water.

—71 percent of the earth’s surface is covered with

water. it looks blue from the space.
- the earth looks blue from the
space 71 percent of its surface is

covered with water.

HERMN K FREOR. BBRERE AT 71% 10 3 m ek
TR i

2. (# # P12) The more we like the brand
ambassador, the more we will be attracted
to buy the product. & {1/ = Xk i i KA, AT
B 23 B W 5| 25 W K

the + FL# % ... ,the + LI %% ...

[VFMIERE]

(D*the + S .. s the + HLEES .. " 35 “ e e,
flieeee 7 RN 5 BE A T AR AR AR AR /i — A
“the + 90 738 & A Y T L BOWR I N A 5 5% 1R
T AT (FE 7R oK R 7 R o M) FH — i B 7 s 36
ok L S5 —A“the + H ARG # A Y T F 4]
(DG + and + HLEE 7 R oR “ SR A eee -7 M
WRIEZH IR, W “more and more + £ 1B
AR

(EFERA)

EAE 4]

(DThe harder your son works at his lessons.,

RILF22 2] % ) SR TS MK,

Q@ EFEEZLEME) I thought
about my actions,

KA CHIT N, CREITE.
3. (## P12) Not only will this make them
feel more valued and enable them to see
what they are most interested in, but it will
also help companies target their customers

my heart felt.

more efficiently to have a positive effect on
sales. X A2 b AT R o 52 SR, 1k Al AT E 3
H O SR B 1Y 2R 74, T HL s B A B2 ) B AR M
it V25 7 X 4 B i 7 AR B

[1B4+6RE)

(1D not only... but (also) ... B A AL e+ e [0 =TI 7,
R I R T AT A5 B S g k4R A
[Fi] Fr) B3] | T B ARD , e also A IS ET D) AS B
(2)EHITHN FE I I8 T8 30 1) W EGE G i e )7 5
(3) 3% 4% B 18 UL AN B9 B 43 B L 5 not only i F /4]
TS5 Y A7 AR R A 12, {2 but also J5 1Y
Ci VN E

(2 2425R] % not only...but (also) ... 4, & 78 “ 5t i
BN 83X A . either ... or ..., neither ... nor ..., not ...
but... %,

(EZERA)

(1) Fp/a) I %S

Not only my parents but also I (be) fond of

travelling around, so we travel every year.
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()G AE4R)
O X B AEZ A8 45) Not only

, but also they can take

part in its creation.
SMEANAUEZEREFH. MHEATUSH5ZAR
.

Period Five Writing

B EBERIE

E—R#EKRE

(E/EEHY])

Bt 2 (Xingguang High SchooD) ¥ #2647 T
—WRIIE ), BOE R R AR RIERICE IS —
o B SC B IR G B . AL

1. WHiE 554 A 10 H, K7 1 (Daqing
Mountain) ;

2. Wit

3. AR IR A B PR

HEE: 1. W% 80 Mt

2. ALLIE Y3y, DUEAT SCE T,

(SR1FC)

1 Z NP Ak g

2 LR L 5l
3 mIEEEE 8]

4 IGELRES

5. R AR

6 AL T

7 R AE G

8 Xf e (AR A £t A0

9. ESIWNIEE/N

10. B FAT =Z 18] 1Y AT
(SRIR]

1. SEA) T

(DO FATAR SN [F 1S m P Az g,

Our school take

outdoor exercise.
DOFNTHER T 4 A 10 HHABR T 8ILES .,

Our school

on April 10.
(3) B 8 i, IRATR LA R I, 18 25 i 1k o )
LT %
At 8:00 am, we
and set off for the top in high spirits.
(4) — % B FRATIIN IR W5 ORI 52 32 0 6 1Y 25
All the way we

, and

enjoyed the fresh air.

124 2535x =ems sEgsEs—H v

(5)—28 \¥8 J5 i, Hifth N & A 3 4IE 45 B .

When some fell behind, others would

(6) G IRVETE PH G R IF L FRATT R A o W

When we were bathed in sunshine, we

(D EAFFATEL KR A 9K IF HAL BEFR AT Z 18] A ACTH .
It

the friendship among us.

2. AT

(8) A R AR5 A (D A (2)

(9 FH 43 1a VB R 18 2 5 41 (6)

(10) i3 2 ) 240 55 ) (7)

[(ERMX]

[E=EMH)

AR & 248 ARAE b F 28 Ip T Bh 5 GRS di itk
# Bl ” (The spirit of scientists into campus){& 3. &
RARALHE AR E — e R N AL

1. s

2. WEEHNE

3. MBI,

TR 1. A%k 80 Mt

2. ALY HE A, AT SGE B

The spirit of scientists into campus




> BITIRRAES

—— R RIEE

(ER1EC)
HEBPZIHEHRS

ambulance (NS E Ak construction n. FR TS BE Y

bath n. PR VRV s VR L I AL cigarette n. &M

carpet Cn EESEREE AN teapot Cn A

housing estate | HEX . fEEHE

BMEBFTZHERS

trap vt T AR 5T release vt BKAT B

extend Cvi. & ot GEMCEED KK scream o R

bark o BRI D77 KA choke v. (i) 25 55 (fff) I A

accuse T R mount | BB, SR

purchase K, g Sk tailor vt . BITHIE, 28

persuade | vt AR ;15 il investigate | v T, A S

amuse vt (FRAD VI ER spring up T B

ANERES

memorable adj . MERSHY (AR 2L/ committed adj . S IRITH

curiosity n B AL SRAR critical adj . VT AR R 5 5 HE R
contradict ot AR JE AR OB B differ vi . A0S B ILAHZE

KAXEHEEX

commitment n. WG A AR Ui journalist n BT EE A B T AR
witness v. B, WLE n. BE#E accurate adj . IEW TG0 s 45 B0 1Y)
discrimination n . BB 3 U T B broadcast n TR HE v R TR
channel n. R RE G  HE profession n AT B 5 R A7 5 B RR 75 B
drama ER B edition Ay K
platform n ITEACEG 3G H 650G .88 S slogan n.bRiE, 05

rating n O E 5 25 90, 90 bring sth to light | %% . 3% 5%

(BRIRE L) Ximl — R EMicE 50N CERS TR
O Siien K. I SE D

1.

witnessed

the accident and brought the truth to light.

is essential for the journalist to make the news more

accurate.
IEREXAIEE HE THBOMEEE 7 5. GRIFAD ‘ X
) e R o T 5 Do 0 B £ X T i
T e PUDHES CUToSty gTews KL ERFEEM, &I R
the media rushed to investigate the case. .
5. having more channels of

U8 AR B GEAT 0 R B R R R e S D) M 2 A X
NEM, (the+ WY ... .the + LB ...)
3. The article,

, attracted a lot of attention.

information for us to access leads to a more accurate
and comprehensive understanding of the event.

X AT 2 2 AT b 19 5 B R E kTR
ATTX S A T M A T A T ) B
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O EBRFIX
1. Chg- 5 0> 3K A
A ;s with &2 & 45#)) . the journalist rushed to the

scene where a fire had broken out. People were

screaming in horror, and the thick smoke 2.
GEABAT R — 2 N % 5

make + =i + =5 % £ 15 ). He investigated the

area carefully, 3.
(i 280 0F R U7 B & & AT 40 a4 R

%) . It was his commitment to the truth that drove

him to work so hard. As he was leaving, he thought,

“Only by presenting the accurate facts 4.

FA A BERS B A AR 4 1 X1 D0 5 B o1 1))
5.

CGXAMEHTE KRG H B ;s what 5] 5
F 15 M A)) was memorable. Back at the office, he
started to write his report. His face was serious as he
tailored every sentence to be clear and detailed.
Suddenly . his colleague came in and 6.
(8 TEth K12 T saccuse).
But he didn’t care. Instead, he focused on his work,
7.
(Fv BB 45 8 5 SC 1% O 43 i AE AR 75D . When he

finally finished the report, he leaned back in his

chair, stretching his arms above his head with a long
sigh. 8.

R I B 28 TF 7l 9 5825 M 57 EAG 45 48D 5 he
knew that he had done his job as a journalist to the
best of his ability.

> SE{FR 30 2 515K

THE ADVERTISING GAME

The advertising industry started with the
fundamental purpose of promoting and selling goods
to people who might need them. Advertising agencies
would create a basic type of advertisement known
as a commercial advertisement. Such advertisements
have gone through a process of change over the years
along with social, economic and technological development.

Classic advertisements used to give information
about finding certain products. It was likely to be
the name of a company, part of which might
include the name of the place from which the
product originated. For example, it could be “Shanghai
Sewing Machines”. or “Tsingtao Beer Corporation”.
From the name you would know what the company sells,
where they are located, and the name of the product.

Advertising agencies used to create this kind of
advertising and it could be very effective. But then
they realised that it might not be suitable for a
marketplace where products and services are in direct
competition with each other. Particularly now, in
modern times. advertisements need to attract and
hold the attention of the public. For this reason,
it’s now normal to see advertisements that consist

of pictures or words from experts to show people

126 2szsz moms #EESESSH vLw

(26 B o % % 1 205 % = A Unit 6)
how good the product is. Others try to create
advertisements that people simply enjoy looking at.
As present-day advertisers often have large budgets.,
huge amounts of money are spent on applying modern
design techniques to make these advertisements as
visually attractive as possible.

(BZEBOREK]

1. fundamental adj. MEAS) ; FEAS ) FEAb 1Y
originate v. 5 ; £ U5,k B

sew vi. & vt.%%,582) ;5 ; 22 #b

consist of Hf««««e 4 i

budget n . FE vi. & vt. .-+ Iy A\ TILGA

Advertising agencies would create a basic type of

D b WODN

advertisement known as a commercial advertisement.
I AR 2 AR 3 Y — Fh R O R T Y SRR 1Y
T IE

7. It was likely to be the name of a company, part
of which might include the name of the place
from which the product originated.
BATRE R — 2 F I 44 R Hr — o3 T RE A
st 9 J5L 77 b 44 R

8. For this reason, it's now normal to see advertisements
that consist of pictures or words from experts to
show people how good the product is.

T RN R a4 B i SR R B B0
R T R 1) AT 7 i A 22 3 AR LY



